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S U P P L Y  C H A I N

PREFACE ABOUT Q-PARK STRATEGY RESULTS OTHER INFORMATION OVERVIEWS

Our  parking  services  mainly  consist  of  providing 
parking spaces in purpose-built parking facilities or in 
off-street car parks. This can be pay-on-exit  parking 
behind barriers, or parking paid by means of Pay & 
Display parking tickets, or via a parking service app. 
We also offer customers the opportunity to pre-book a 
parking space.

As  we  don't  produce  goods  but  deliver  a  service, 
our  supply  chain  mainly  consists  of  PMS  suppliers, 
real estate and operational maintenance suppliers. We 
also  invest  substantial  amounts  in  ICT  systems  and 
business intelligence (BI) to prepare Q-Park for further 
digitisation  and other  developments.  Most  if  not  all 
suppliers are located in Western Europe.

Figure 31: Supply chain mainly consists of PMS suppliers, real estate and maintenance suppliers
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